
EDITORIAL  
     by Jay Matenga (content curator)

Tena tātou katoa e te iwi mīhana... 

T his month’s whakatauki (proverb) is: “Kaua e 
takahia te mana o te tangata” (do not trample 
on the mana of the people). 

I am in the final phase of my doctorate with Fuller School of Intercultural Studies. 
All things being equal, I will defend my thesis in September. Over the past three 
and a half years of ministry-based research one thing has become abundantly 
clear to me: people are precious. Of course I already knew that, but as I 
adopted an indigenous research methodology (kaupapa Māori) the truth took on 
significantly deeper meaning. Kaupapa Māori methodology holds the researcher 
to a very high ethical standard with regard to the collecting and reporting of 
research data from indigenous people. The whakatauki above sums up the 
ethic—we must be careful not to abuse or demean the dignity of others. Flip 
it around and it demands that we ALWAYS honour the dignity of others. That 
value is as important for the Church on mission as it is for Māori researchers.
With my personality type (INTP), I have to work very hard at trying to ensure I 
honour others well. My highly empathetic wife Pauline is my best coach in this 
regard. Left to my own devices I can be brutally critical in analysing situations 
and launching into strategic solution-finding mode too quickly, forgetting that 
there are people involved. Conducting life-story narrative interviews of Māori 
Christians was something like a baptism for me as I had to discipline myself to 
listen uncritically to stories of pain and belonging. I came out much better for 
it. I am deeply humbled by the story-treasures I was entrusted with by each 
narrator. As I listened and then analysed the data, I could do nothing more than 
marvel at the goodness of God in the lives of my precious brothers and sisters.
During March 21-23 I joined about 70 leaders at the NZ Christian Leaders’ 
Congress in Lower Hutt. The theme for the Congress was “Difficult 
Conversations”, and topics chosen by the NZ Christian Network team 
attempted to guide us through the complexity around civil issues the Church 
in Aotearoa New Zealand is facing (gender/sexuality, bi-culturalism, politics, 
the reformation, and the spiritual state of the nation). For me, one hallmark of 
the Congress was how well leaders on both sides of issues were careful to 
honour each other—played the ball, not the person, so to speak. There was 
a healthy maturity to the interaction of leaders regarding the topics and each 
other. Collaboration for God’s glory demands that we all learn to engage with 
perspectives on issues without demeaning those who don’t hold the same 
position as us. As guest theologian, Rosalee Velloso Ewell encouraged us, “we 
don’t all need to agree, but we do need to be together”. 
Let’s remember that as we move ahead... 
                             Together: On Mission.
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But I say, wake up and look around.  
The fields are already ripe for harvest. 
The harvesters are paid good wages, 
and the fruit they harvest is people 
brought to eternal life. What joy awaits 
both the planter and the harvester alike! 

(John 4:35b-36 NLT)
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BE INFORMED ABOUT:
Insurances, Foreign Exchange,�  
Maximizing Investments,� Employment Law, 
Immigration, Charities & XRB Compliance,  
Health/Safety, MI Member discounts,  
and more. A great networking opportunity!

ADMIN
NZ MISSIONS
MANAGEMENT
CONFERENCE
Sudima Hotel, Auckland Airport

18 Airpark Drive, Mangere

THURSDAY, JUNE 1 2017

Time: 	 9am—5pm
Price: 	 $75.00   MI Members*

  excl. GST	 $125.00 Non-Members
* MI Members include all staff/workers of member organisations.

WITH THE HELP OF:

EVENT

Tickets available NOW online at

A special event for leaders, administrators and 
financial officers of missions and other charities, 
particularly with an offshore focus. Tickets are limited.

PRICE INCLUDES:
Refreshments, buffet lunch,
venue parking & airport shuttle.

TICKET SALES CLOSE MAY 15!
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EQUIP
PARTNERSHIP: EMBRACING THE
REALITY OF GLOBALIZED MISSION
     PART THREE of a three part series by Eldon Porter

Eldon has a ThM from Dallas Theological Seminary. He has served with SIM for 25 years, the last four as the Deputy 
International Director for the Americas. He currently serves as a Consultant for Global Engagement with Missio Nexus 
and COMIBAM.

This material is reposted with permission. It first appeared in its entirety in OMF International’s Mission Round Table 11.3 
(Sept–Dec 2016): p4–9. The Mission Roundtable Journals are available online via this link: https://omf.org/mrt 

T his is the final part of the 
serialized version of Eldon’s 
article, “Partnering with 

the Majority World in the Global 
Paradigm.” In February, the first of 
the series, Eldon explained what 
has caused the paradigm shift in 
missions and then he looked at four 
macro issues that are redefining 
how missions is done. In the March 
edition, he discussed new formal 
and informal mission structures. In 
this edition, he moves on to look 
at the challenge of transitioning an 
agency into current relevance where 
partnerships can best flourish. There 
are some critical issues that all agencies 
are wrestling with and he highlights 
what seem to be some trends taking 
place in this transition process. Eldon 
concludes with recommendations on 
how an agency may become globally 
friendly. 

5. Becoming global friendly. 

We will now move from discussing the 
characteristics of the new paradigm to 
the challenge traditional agencies face 
in adapting to and becoming relevant in 
this new reality. 

In the light of the vast diversity of 
expressions of missions, the intrinsic 
value of flexibility is essential if one is 
to become globally friendly. Traditional 
agencies that were developed in a 
paradigm in which almost all their 
missionaries came from fairly similar 
contexts (education, a common trade 
language, standard of living, etc.) 
are faced with a vastly diverse and 

constantly changing global context.  
A partnership-friendly agency is 
almost always one that is focused 
on the essentials and flexible with 
secondary issues. 

5.1. Three critical issues 

As an agency navigates the process of 
change from one paradigm to another, 
it will find itself repeatedly coming back 
to discuss three core issues. The first is 
the agency’s identity. It is common for 
the members of an agency to think of 
their organization in terms of structure 
and policies. But as agency leaders 
wrestle with partnership challenges they 
almost always discover that difficulties 
in partnering are related mostly to 
systems and policies. For example, an 
agency might require a certain support 
level; a potential partner is from a lower 
economic level, lives on less, and is 
even willing to “live by faith.” Policies 
pertaining to an official language or 
insurance [or security requirements] 
often become a major stumbling block 
inhibiting a potential partnership. This 
invariably leads to the question, “What 
really is the agency?” Is it a set of 
policies, structures, and procedures 
that were relevant for a western 
context? Or is the identity of the 
agency tied more to its ethos, doctrinal 
beliefs, core values, and objectives? 
As long as the “we’ve always done it 
this way” trumps the “this is who we 
are and where we are going,” building 
partnerships will be difficult at best. 

The second core issue is the agency’s 
value-added to potential partners. 

Any entity seeking to partner needs 
to highlight their value-added for 
others who share the same cause. An 
agency’s value-added is generally not 
their structure and policies but rather 
their experience, relationships, and 
ability to minister in the new diaspora-
rich environment. 

The third issue is that of membership. 
What is membership and to whom and 
under what conditions is membership 
granted? Every agency is different, but 
when membership is tied to structures, 
policies, and systems, it will be more 
difficult to truly partner with the Majority 
World and treat their missionaries as 
equal. Those that stay focused on who 
they are and where they are going are 
more flexible in their concept of what 
is required to become a member. 
Discussions often centre on questions 
such as: Can membership be tied to 
a commitment to a set of core values, 
vision statement, doctrinal statement, 
and a willingness to submit to agency 
leadership? Can a field leader grant 
membership? Can someone be a 
member of more than one organization 
at the same time? 

6. Trends in becoming globally 
friendly. 

Many traditional western agencies are 
trying to become partnership friendly in 
the new global paradigm. While each 
traditional mission agency is unique and 
approaches the transition differently, 
we are seeing some clear trends. All of 
these trends position an agency to be 
able to partner more freely with both 
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the Majority World and other global 
mission stakeholders, some of which 
are also coming from the West. 

6.1. From sending to receiving 

Agencies are transitioning from being 
defined by their sending capacity to 
being led by their receiving capacity. 
They are consciously strengthening 
their capacity to manage partnerships 
at the field level. These include 
partnerships with local churches 
engaged from around the world, with 
diaspora missionaries, as well as with 
various mission structures that send 
their missionaries to serve. 

In the old paradigm an agency’s 
sending office was central to the 
administrative structure and spent 
the vast majority of the administrative 
budget. Generally speaking, senior 
leaders were located in these 
offices. This made sense when most 
missionaries came from just a few 
countries. Since it is now impractical to 
consider establishing sending offices 
in each country from which the agency 
could conceivably receive missionaries, 
the strategic value of the receiving or 
field office has increased. 

As more attention is being given to 
strengthen the role of the receiving 
offices, a growing trend is seen 
in sending offices intentionally 
downsizing and partnering more 
closely with the sending church. 
Some of the services offered by the 
sending office, such as receipting and 
financial management, training, and 
member care, are being outsourced. 

Traditional sending offices are becoming 
“multi-directional.” Due largely to global 
diaspora, traditional sending offices 
are finding it necessary to retool to be 
able also to offer services traditionally 
associated with the receiving offices. 
A growing number of these traditional 
sending offices are being urged to 
receive and supervise missionaries sent 
from the Majority World church. These 
Majority World missionaries are uniquely 
gifted to help Western churches faced 
with immigrant communities forming in 
their neighbourhoods. 

6.2. From autonomy to partnerships 

Driven by the need to partner, agencies 
are redefining what they mean by 
the word “we.” In the past, Western 
agencies typically functioned as self-
contained entities. Almost all functioned 
autonomously, working with only their 
own human, financial, and leadership 

resources. Today, when we hear the 
word “we,” it is increasingly associated 
with joint ventures where the resources 
of two or more parties come together 
to accomplish something that neither 
could do on their own. There is also an 
increasing awareness that excellence 
in ministry often results from effective 
collaboration. These partnerships are 
not just that which happens between 
two mission agency structures, one 
from the West and the other from the 
Majority World. Partnerships are being 
developed with a wide spectrum of 
potential stakeholders. These include 
local churches, the various forms of the 
diaspora-related informal structures, 
as well as the more traditional and 
sometimes new mission-related 
structures. 

We see this trend towards working in 
partnerships in how agencies define 
membership. In the past, a member 
was an individual who joined “the 
mission club.” We are now seeing 
agencies grant membership to local 
churches and other structures with 
whom they strategically partner, making 
room for them at the table. Dual 
memberships are very common among 
the Majority World mission movement 
and are growing steadily in the West. 

6.3. From uniformity to flexibility 

One of the unique aspects of traditional 
Western agencies was the tendency 
to maintain uniform standards for 
all members. As the Majority World 
mission movement developed it 
became evident that they held different 
expectations on standard of living 
and other value-oriented issues. Most 
Western agencies that welcome 
missionaries from the Majority World 
initially try to maintain their uniformity. 
Before long these same agencies 
realize that this is not sustainable and 
find themselves embracing flexibility 
while holding fast to the core essentials 
and maintaining a clear focus on their 
overall objectives. 

6.4. From a club to a cause 

In the past an agency tended to 
function as a self-contained unit 
which, for many, felt like a family. In 
this family or club, dual membership 
was almost unheard of and loyalty to 
the agency over many years was seen 
as a high value. But the sense of an 
agency’s identity is changing with 
the collaboration around a cause 
redefining membership. While the 

sense of “family” can still be nurtured, 
most would say that it is different. A 
clearly defined cause or even multiple 
causes allow(s) for flexibility in the 
building of the missionary team. A focus 
on the cause has given freedom to the 
makeup of the missionary team. No 
longer does someone involved in BAM 
need to do his business as part of the 
agency to be a member of the agency. 
And no longer is agency membership 
an option only for individuals. Today we 
see businesses and local churches that 
share the same cause, becoming part 
of the team. 

7. Recommendations.

The challenge of effectively partnering 
with the Majority World is fundamentally 
linked to an agency’s ability to adjust to 
the new realities of the global paradigm. 
As an agency becomes more 
relevant in the new paradigm, they 
are considered to be globally friendly. 
Listed below are practical steps that 
an agency can take to position itself 
to partner more effectively in the new 
reality. 

• The single most important and 
essential factor for transitioning a 
traditional Western agency is a clear 
and uncompromising commitment 
by top leadership to see the transition 
take place. Change never comes easily 
and is almost always the result of 
focused leadership. 

• Because of the nature of 
organizational change, it is best to 
empower a task force to wrestle with 
the challenges of transitioning the 
agency. The group would process the 
critical issues of identity, value-added, 
and membership, in addition to other 
issues unique to the agency. 

• It is important to come to terms with 
the macro issues at play within the 
new paradigm. For some, the past 
seems almost a utopia in contrast to 
the challenges of the new reality. 

• An agency must clarify and then 
intentionally promote their cause or 
causes for which they exist and their 
value-added to potential partners. 
Agencies no longer grow just through 
mobilisation but now also by partnering 
around a common cause. 

• The sign of an agency having 
successfully adapted to the new reality 
is that they are seen as partnership 
friendly. Some refer to this as “creating 
pull” or attracting partners. It requires a 
clear understanding of one’s identity, 
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value-added, and a proactive strategy 
to partner with others to achieve what 
one could not do alone. 

• The new mission structures, 
both formal and informal, must 
be understood and seen as valid 
expressions with which strategic 
partnerships can be developed. 

• Agencies must understand the 
strategic significance of agency/
church partnerships. Local churches 
from around the world want to and can 
be directly involved in missions. Exciting 
partnerships can result when the cause 
of the agency and the church align. 
Agencies will be granting membership 
to local churches in addition to 
individuals. Local churches typically 
make a longer term commitment 
than do individuals; they bring to the 
partnership a breadth and depth of 
commitment and resources that are 
unparalleled. But this only happens 
when the church has a seat at the 
table. 

• Thought should be given to how an 
agency’s structural assets should 
be adapted to fit the new reality. 

Both sending and receiving offices are 
becoming multi-directional. 

• An agency must develop a strategy 
for their engagement with networks. 
There are two parts to this strategy, 
one relational and the other strategic. 
Every agency needs to be building and 
maintaining relationships globally so as 
to position itself to nurture partnerships. 
Networks provide the environment 
in which an agency can strategically 
develop and even promote their cause 
on a broader scale than just within their 
agency. 

• The challenge of leading in a 
partnership-dependent environment 
has motivated some secular businesses 
to create the senior leadership role of 
Chief Collaboration Officer (CCO). 
Mission agencies will appoint CCOs 
and include in their leadership training 
program a significant component 
on leadership in a partnership 
environment. Building and managing 
multi-stakeholder partnerships is one 
of the most important leadership skills 
in today’s highly interconnected and 
globalized reality. 

8. Conclusion. 

Over the last decades we have 
witnessed unprecedented change 
in the global factors that impact 
how missions is done. For the 
new stakeholders of missions, this 
is exciting. But for the leaders of 
traditional western agencies, these 
same changes are often perceived as a 
threat. Jack Welch, the former CEO of 
General Electric, is quoted as saying: 
“If the rate of change on the outside 
exceeds the rate of change on the 
inside, the end is near.”8 Unfortunately, 
many agencies are not keeping up with 
the changes that have and continue to 
take place in global missions. Those 
that manage to transition well will 
discover the richness of partnering in 
ministry with the global church.
______
8 Ben McMan, “The Business Case for 
Collaboration,” 10 December 2013; https://
benmcmann.wordpress.com/2013/12/10/
the-business-case-for-collaboration/. 
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Here’s more information:  

Supporting the development of Christian leaders in Asia-Pacific 
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CAN I HELP?
From help to empowerment 
    by David Hammond (Strategist, Hammond Robertson | Chair, FEBC)

The heat of Amman, Jordan, 2000. 
I was looking out from my balcony 
over our neighbouring hillside of 
sun-bleached apartment buildings—
every one them identical. At least 
100,000 Palestinians lived over 
there. My heart cried out to God for 
what I could do with the seemingly 
impossible. Oddly, part of His answer 
for me came through the talents of my 
hands, illustrating a children’s colouring 
and activity book for the Holy land 
Institute of the Deaf.

As I write this, I am in touch with Tracy 
in Kaiapoi. Tracy prepares for another 
day at her café—her passion. Tracy is 
a community builder and her café isn’t 
about coffee as much as it is about 
conversations. The café emerged 
as a faith based initiative after the 
Christchurch earthquakes as a way for 
the people to meet and talk, reduce 
their feeling of isolation and take the 
hands and heart of Jesus to a needy 
community. 

How do we view mission? And 
how do we judge success? Most 
of our churches are struggling to 
find relevance and connection in 
communities across Aotearoa. Many 
are hoping for the cavalry to arrive—
maybe it’s a new programme, a new 
dynamic minister, a move of the Holy 
Spirit, or a movement where the 
church can catch the crest of the 
wave. The news is that the cavalry is 
not going to arrive. They don’t need 
to because the keys to unlocking 
churches reconnecting to their 
communities are inside the churches. 
The keys to unlocking relevance in 
missions are also in the community, in 
which we are a guest.

This way of thinking is called Asset 
Based Community Driven Effort 
(ABCDE) and it comes from the 
realisation that we each have gifts 
 

of the hands, the heart, head and 
spirit for the purpose of impacting 
communities. Even in a small church 
community the talents (or assets) in 
that group of people are incredible—
enough to change their community and 
shine the example of Jesus brightly. 
This ABCDE movement is transforming 
small communities across the world, 
endorsed by leading proponents such 
as Peter Kenyon, Cormac Russell and 
Jim Dyer. And now it’s time to take the 
learning back into churches and into 
our model of missions.

I say “back into churches” because 
there is nothing new here. James 
2:14-26 implores Christians to show 
their faith through their actions after 
he lived through the incredible growth 
of that early church, where everyone 
looked after each other’s needs and 
shared all they had. A sociologist called 
Rodney Stark recently investigated the 
rise of Christianity, from some 2,000 
believers in AD40 to 30 million by the 
4th Century. That tumultuous period 
included ravaging plagues that tore 
through heavily urbanised centres 
such as Rome. While citizens fled and 
even abandoned their own children, 
Stark noted that the Christians cared 
for all, took in the orphans and died 
alongside those they loved. It was 
with community-based action that our 
forefathers of the faith took the Church 
forward in new lands.

So, I’m looking out over the 100,000 
Palestinians in Amman asking God, 
“how do I help?” Prior training seemed 
somewhat irrelevant, as God asked me 
to use the gift of my hands in art and 
storytelling. Cormac Russell provided 
an excellent TED talk where he stated 
that the question, “Can I help?” can be 
as harmful as it is well-meaning.  
Let me give you an example. In 2004 I 
led a community regeneration initiative 

through Taumarunui Baptist 
Church. Taumarunui was labelled a 
‘Black Zone’ by then Government 
employment officials, and later a 
‘Zombie Town’ by urbane economist, 
Shamubeel Eaqub. With the support 
of Pastor Bob Sinclair we held 
community meetings, and surveyed 
the entire community to identify their 
strengths and passions, vision for the 
future and issues they were wrestling 
with. Stakeholder organisations were 
brought together in response. It was 
a positive asset-based approach 
recognising that the community is 
best suited to forge its own successful 
future and solve its own issues. 

Sometime later, the Government 
brought a Social Sector Trial to town. It 
brought money to focus on problems. 
Social energy transferred to the funded 
programme. But when the Government 
programme rolled back out of town 
the people were no further ahead in 
their ability to develop resilience and 
community solutions. 

Can I help? Help is allowing the space 
for a community to develop its own 
solutions and initiatives and cutting 
the umbilical cord of reliance and 
dependence on the next programme or 
the next funding. Help is our churches 
and mission organisations infused with 
such a love for their host community 
that they bring the small gifts and 
talents of their hands, head, heart and 
spirit telling the story of Jesus and 
earning the right to speak.

Tracy from the Kaiapoi café said 
something that stuck with me, “Jesus 
was out there in the community 
walking around and telling stories 
about things they all understood. 
He wasn’t inside.” She is humble, 
but Tracy is the new face of church 
relevance in New Zealand.

GO

https://www.youtube.com/watch%3Fv%3Da5xR4QB1ADw


 

Simple, Powerful, Visionary Strategy 

Board workshops and advice 

Measuring the right things 

Reconnecting churches and community 

027 4446368 
www.hammondrobertson.co.nz 

DAVID HAMMOND MBA, M.Sc. is the Board Chairman of FEBC New Zealand, on the 
Board of WEC New Zealand and a mission strategist. David is ABCD (strengths’ 
based) trained and known for clear, forward-looking, prioritised direction. David is 
one of Australasia’s foremost thought leaders in community engagement and a 
regular international speaker on community empowerment. His varied background 
includes nine years as Chief Executive of two successful New Zealand councils, 
serving as a Missionary in the Middle East, a Company Director and Director of the 
community development organisation Kete Foundation. David works with mission 
organisations, not for profit, churches and local councils. In 2017 he recently 
completed the national 5-Year Strategic Plan for St John Community Health Services. 

DAVID HAMMOND 
The Strategist 
david@hammondrobertson.co.nz

Come enjoy fellowship with us and meet our Guest Speakers Richie & Miyung Brown share their experiences 
serving the people of Central Asia, equipping in discipleship and missions, using the TEE program.

PLUS   Hear from Kiwi Partners and On Trackers 
VISIT   our marketplace and children’s programme

SATURDAY 13 MAY  |  9.30am - 4.30pm  |  Grace International, 77-79 Line Rd, Glen Innes, Auckland

REGISTER:     EVENTBRITE – Interserve Day NZ 2017  |  WEB – www.interserve.org.nz 
OR CALL:        0800 446 464 / (09) 630 0981

GUEST SPEAKERS:  
RICHIE & MIYUNG BROWN

ENCOURAGEMENT
INFORMATION
FELLOWSHIP
P R A Y E R

INTERSERVE DAY 2017

COST  $40 earlybird, $20 unwaged earlybird  |  After 16 April: $60 & $30 unwaged 
Registrations close Wednesday 10 May at 4pm

Ready to 
help

http://www.hammondrobertson.co.nz
mailto:david%40hammondrobertson.co.nz?subject=Board%20Strategy%20Enquiry
http://www.interserve.org.nz
http://www.interserve.org.nz
https://www.eventbrite.co.nz/e/interserve-day-nz-2017-tickets-31201551681%3Faff%3Des2


 

We are seeking God’s direction and are 
open to different models in how the National 
Director role is shaped or even shared going 
forward. OMF has a focus of sharing the 
good news of Jesus Christ with East Asia’s 
peoples. 

The OMF vision, mission, beliefs and values 
are key to our mission and ministry and can be 
found on omf.org/about-omf.

OMF NZ’s primary focus is mobilisation of the 
NZ church for sharing the Good News of Jesus 
Christ in all its fullness to East Asia’s Billions.  

The leadership leads the development and 
implementation of strategies to:

•  positively advance mobilisation
•  proclaim, educate and challenge
•  raise prayer support
•  strategically journey with Churches and with  
    individuals
•  process candidates
•  raise financial support
•  care for OMF NZ members and families

The leadership works closely with the: 
•  NZ office team 
•  OMF NZ members
•  OMF fields
•  OMF International Centre (in Singapore)
•  OMF NZ Council 

The leadership links and develops partnerships 
with: 

•  mission focused individuals 
•  the NZ Churches
•  other agencies and 
•  other networks.

Please contact Marian Whitehead outside 
office hours by: 
phone:    (09) 238 1970
mobile: 0210 243 5102 
or email: marianjw@clear.net.nz 

for further information and discussion, or to 
submit an expression of interest.

READY TO LAUNCH 
INTO MISSION LEADERSHIP?

The OMF NZ Council is 
seeking expressions of interest  

for the leadership of our  
New Zealand team from 2018.

https://omf.org/nz/
https://omf.org/nz/
https://omf.org/about-omf/
mailto:marianjw%40clear.net.nz?subject=OMF%20Leader%20Expression%20of%20Interest
https://omf.org/nz/


(USA)

https://missionexus.org


 

https://missionexus.org/2016-mission-leader-survey/
https://missionexus.org
http://www.womenonthefrontlines.nz
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GLOBAL OUTREACH DAY

May 27
2017

We are calling every Christian in 
every church to pray for their area 
and then go and do something to 

connect the message of Jesus 
with at least one person.

EVERYONE CAN REACH SOMEONE — 
TOGETHER WE CAN REACH THE WORLD

One day   |   One world   |   One message

GlobalOutreachDay.com
For pastors info pack / regional training days see www.alltogether.co.nz/globaloutreachday

JESUS
PRAYER May 26
MILLIONS UNITE IN PRAYER

SOME IDEAS

OUTREACH May 27
MILLIONS GO OUT AND SHARE
THE GOOD NEWS

• One on One — Invite someone over for a cup of 
co�ee and tell him about Jesus.

•  In small groups — Meet in your church and split up 
into small teams. Then go to reach the people where 
they are — on the streets, in the market places, 
parks, etc.

•  Care and share — Do something good for the 
needy in hospitals, prisons, nursing homes, children’s 
homes etc. and share the Good News with them.

•  Reach your area — Visit home to home. Share in 
public transportation, working in unity with other 
churches.

•  More ideas — concerts, open-air meetings, use 
flash mob, banners, share tracts, post on Facebook 
about Jesus, etc.

        Go out 
there, step
out in
faith. Do
something
you haven’t
done 
before.

— Nick Vujicic

 

http://www.alltogether.co.nz/globaloutreachday


CARE
PERSONAL RESILIENCE   

    By Karen Carr. 

An excerpt from Section 3 of the “Trauma & Resilience: A Handbook” by Charles Schaefer and Frauke 
Schaefer. Available online now as an eBook from amazon.com.

R esilience is having strength 
to fulfil the call God has given 
us, even when it will be painful 

and difficult. Resilience is staying 
fixed on a higher purpose, motivated 
by love of God, our neighbour, and 
the world, and supported by friends. 
While others can let us down, we are 
all carried by the One who called us. 
What gives us this strength? There 
are a number of themes that have 
emerged from my crisis response and 
counselling work in West Africa. These 
themes are about prevention: as we 
grow and develop, we are better able 
to withstand trauma. They are also 
about cure: the foundation for a deep, 
cleansing healing process after trauma.

A. Knowing Our Call

One study found that “a strong 
personal conviction of God’s direction” 
was a key factor in missionary retention. 
Brown describes this by saying,

Sending agencies must continue 
to grapple with how the concept 
of ‘the call’ is expressed today. Do 
missionary candidates apply out of 
a desire to do something good in 
the world or because of a set of felt 
needs or from a sense of injustice? 
If so, how do those sentiments 
translate or morph into a strong 
conviction “that holds strong during 
troubles and trials? How is that call 
developed? Where do new recruits 
develop their sense of call? Maybe 
the deeper question is how God 
speaks and calls people today to 
follow him in mission work. Whatever 
the language or semantics used, 
“sending agencies who assign people 
to high security alert nations must 
feel satisfied and confident through 
the screening process that new 

recruits are called to serve in such 
places. By ensuring a firm call at the 
beginning, and testing that conviction 
in ministry, we will definitely contribute 
to resiliency after trauma

(Brown, Ron. 2007. “Case Study” in 
Worth Keeping: Global Perspectives on 
Best Practice in Missionary Retention, 
ed. Hay, Rob, Valerie Lim, Detlef 
Blöcher, Jaap Ketelaar, and Sarah Hay. 
Pasadena, CA: William Carey Library. 
p318.)

Henri Nouwen writes. “Knowing that 
the place where you live and the work 
you do is not simply your own choice 
but part of a mission makes all the 
difference. When difficulties arise, the 
knowledge of being sent will give me 
the strength not to run away but to be 
faithful. When the work proves tiring, 
the facilities poor, and the relationships 
frustrating, I can say, ‘These hardships 
are not a reason to leave, but an 
occasion to purify my heart” (Nouwen, 
Henri. 1990. The Road to Daybreak. 
New York: Doubleday. p109.)

 “We are all called to do, not extra-
ordinary things, but very ordinary 
things, with an extraordinary love that 
flows from the heart of God” (Vanier, 
Jean. 1989. Community and Growth. 
Paramus, NJ: Paulist Press. p298.) 
After our evacuation from Ivory Coast, 
our team relocated to Ghana and 
began the process of starting over 
in a new country. In those days of 
reflection, I realized that some of what 
I had feared (exposure to extreme 
stress) had happened, and I was still 
just as motivated by love as before. I 
realized that God’s call on my life was 
a constant that external circumstances 
did not sway. Internal struggles would 
sometimes bring the call into question, 

but trauma 
solidified my 
reason for being 
there. People 
who choose 
to be in a high-risk area and are 
motivated by a desire for adventure, 
an addiction to adrenaline, a sense 
of guilt, or to have fun, will quickly be 
disillusioned. Such motivations do not 
usually contribute to staying power or 
resilience in the face of suffering.

B. Praise, Gratitude, and Joy

In I Chronicles 20, we learn that a 
vast army is marching against King 
Jehoshaphat of Judah. This news 
terrifies him. In crisis, Jehoshaphat 
does some interesting things. He 
begs God for guidance and orders a 
communal fast. He prays publicly and 
affirms God’s power and sovereignty, 
remembers the history of God’s 
faithfulness, and confesses his own 
sense of inadequacy and helplessness. 
God tells Jehoshaphat’s people 
to go into battle assured of God’s 
presence, encouragement, and victory. 
Jehoshaphat and his people respond 
by praising God. They take praise 
from the relative safety of their homes, 
right onto the battlefield. They lead the 
army’s charge with singers who are 
singing, “Give thanks to the Lord; his 
faithful love endures forever.” At the 
very moment they began to sing and 
praise, the Lord caused the armies of 
Ammon, Moab, and Mount Seir to start 
fighting among themselves.

I confess that as I look over this 
account of Jehoshaphat’s response 
to the threat of annihilation, the part I 
identify with is when he felt terrified. Yet, 
anytime I have turned to praise in the 

Continued over...
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midst of crisis, I have sensed a turn in 
the battle…

C. Grace Versus Performance

How did Jesus avoid burnout? What 
can we learn from him so we can 
mentor others? Jesus demonstrates a 
pattern illustrated in The Cycle of Grace 
(Lake, Frank. 1966. “The Dynamic 
Cycle.” Clinical Theology: A Clinical and 
Psychiatric Basis to Clinical Pastoral 
Care, Vol 1. Great Britain: Darton, 
Longman and Todd.)

The Cycle of Grace

The Cycle of Grace 
illustrates the source of 
our sense of purpose 
and meaning. It begins 
with an affirmation of 
God’s love for us and 
acceptance of who we 
are. We are sustained 
by this ongoing nurture 
for our well-being and 
spiritual life. This flows 
into awareness of 
significance, from which 
we draw direction and 
strength and are able 
to achieve things which 
result in the healing and 
nurture of others…

How does this Cycle of 
Grace relate to helping 
traumatized people? Most people in 
full-time Christian work have a strong 
work ethic and a drive to bear much 
fruit for the Lord.

Supporting churches and organizations 
sometimes contribute to this internal 
pressure by focusing on results (number 
of converts, or planted churches) rather 
than their workers’ spiritual walk. This 
drives people to focus on achievement, 
often neglecting other aspects of the 
cycle of grace.

Many people start with achievement, 
move to significance (from 
accomplishments), and then go on 
to sustenance (often to a point of 
exhaustion), and finally to acceptance 
(feeling they have failed and are not 
worthy of God’s approval). If the cycle 
is lived out in reverse, then it is a Cycle 
of Frustration, an Anti-Grace Cycle. For 
example, a man named Thomas feels 
a strong sense of God’s acceptance 
when he becomes a missionary. He 
chooses a difficult field where there are 
few Christians. After years of labour, 
Thomas begins to feel he is making 

little difference. He cannot see results, 
not a single convert! There is pressure 
from his supporting churches to justify 
his financial support by citing numbers 
of converts. He starts to feel like a 
failure before God, forgetting that God 
loves him whether his labours bear 
fruit or not. Because he is looking 
for significance and sustenance from 
performance rather than the Father’s 
love for him, Thomas becomes 
depleted and vulnerable. He resorts to 
late-night internet pornography after his 

wife has gone to bed. This gives him 
temporary relief, but also fills him with 
shame and dread of being discovered. 
Imprisoned in his self-imposed trap, this 
deceived man thinks he must prove his 
value and worth to the God who died 
for him.

If someone has been living the Cycle 
of Frustration rather than the Cycle 
of Grace, he or she will fall when 
trauma occurs. Imagine how the cycle 
of frustration plays out if there is an 
evacuation, a relationship conflict, a 
death, or chronic stress or burnout. The 
enemy can fill our head with lies about 
who we are and why we are here.

As leaders and caregivers we can 
provide member care by gently 
helping people turn from a Cycle of 
Frustration to a Cycle of Grace. We can 
call them back to the truth of God’s 
Word: acceptance and sustenance 
comes from the Lord, and the output 
of significance and achievement flows 
from this source. Good leadership and 
member care affirms that truth.

D. Forgiveness

A missionary working with women who 
escaped forced prostitution asked 
me how she could persevere in this 
caregiving role without being consumed 
by hatred for the male abusers. There 
was a time in my missionary career 
when I was full of righteous anger 
because I had seen and heard so many 
traumatic stories of injustice and abuse. 
A man was pistol-whipped, kidnapped, 
and shot while trying to escape. A 
woman was kidnapped, forced to give 

up her mission’s money, 
and struck on the head. 
A girl was gang-raped 
by robbers. Story after 
story filled my heart with 
bitterness toward strangers 
I never knew and would 
never meet, who had hurt 
missionaries I had come 
to love. I did not let go 
of my anger towards the 
offenders and furthermore 
felt I had every right to hold 
on to it.

After two years of 
accumulated toxic 
emotions, I was diagnosed 
with ovarian cancer. 
Following surgery and 
chemotherapy I was 
declared healed by the 
medical profession. 

Spiritually, I was still sick, and one day 
in church there was a gentle nudge 
from the Holy Spirit “Forgive the men 
who did those things.” I protested and 
argued that I did not know them, and 
it wasn’t me they had injured, so why 
should I forgive them. “That is your 
cancer and you will be sick until you 
forgive them,” was the response. In 
obedience and tears I spoke words of 
forgiveness, releasing them from the 
prison I had built for them and myself. 
Immediately I felt a burning in my 
abdomen where the tumour had been.

Since then I have practiced regular, if 
not daily, forgiveness as I continue to 
hear horrifying stories. “He does not 
constantly accuse us, nor remain angry 
forever. He does not punish us for all 
our sins; he does not deal harshly with 
us, as we deserve” (Ps. 103:9-10). 
Because we have been given grace 
that we do not deserve we can give to 
others what they do not deserve. It’s 
not humanly possible, but by God’s 
grace we can forgive people who don’t 
ask for it, and have hurt those we love. 

PERSONAL RESILIENCE cont...

Continued over...



I find this harder than forgiving people 
who have hurt me directly.

My answer to the missionary who 
asked how she could keep working 
with victims of forced prostitution? 
Forgive daily.

E. Proactively Building Community

This section title, Personal Resilience, 
may be misleading. It sounds 
individualistic, as though outside of 
community. Resilience only happens in 
the context of relationship to God and 
others. It happens in the process of 
suffering, as we submit to the refining 
fire of our Lord’s crucible.

Missionaries who proactively build 
community will find their personal 
resilience growing as well as the 
community resilience, which ultimately 
leads to biblical caregiving in times of 
trauma.

The Mobile Member Care Team is 
intentional about building community. 
We developed specific ideas all of us 
considered essential. A few of these 

ideas apply to a team; many apply to 
friends or marriage partners.

Attitudes:
•	 Giving preference: yielding my way or 

preference for the sake of the other
•	 Sharing concern for each other’s 

families: call them by name, pray for 
them, meet them

•	 Generosity
•	 Inclusiveness
•	 Speaking the truth with grace

Practices:
•	 Prayer
•	 Spontaneous prayer
•	 Prayer and Refocus Time: Sunday 

evenings we each answer four 
questions: What went well? What 
didn’t go well (about the previous 
week)? What do I want? What do I 
need (for the coming week)? Then 
we pray for each other’s concerns.

•	 Quarterly Prayer Retreats
•	 Friday prayer for Africa, missionaries 

we serve, and ministry concerns
•	 Have fun: laugh and play together
•	 Care for each other when we are sick
•	 Touch: frequent hugs, handshakes, 

high-fives, and reassuring touches 
on the shoulder

•	 Service: help each other with 
practical things even when it means 
giving up something “I” want to do

•	 Read Scripture together before 
midday meals

•	 Acts of Kindness: take coffee to 
someone in the morning, make 
meals, offer to do something that will 
free up another’s time

•	 Farewell and welcome: sing “May 
the Peace of the Lord Christ Go with 
You” or other songs of blessing when 
one leaves or returns

•	 Vacation with each other (sometimes)
•	 Exercise together: take walks, bike, 

swim
•	 Practice forgiveness
•	 Invite families and individuals over for 

evening meals, hosting together
•	 Debrief each other when we return 

from trips
•	 Team Covenant: We read it together 

regularly. It includes elements of 
decision making, communication, 
loyalty and commitment, conflict 
management, and building trust... ❂

PERSONAL RESILIENCE cont...
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25 Years Young - and still growing
30 Days of Prayer for the Muslim World was found-
ed by Youth With A Mission leaders who, in 1992, 
were seeking God for His perspective on the 
Muslim world. They received a clear sense of God’s 
direction that any future engagement with Muslim 
people should be characterised by humility and 
love, fuelled by faith and embracing of the whole 
of the Muslim world without prejudice. The first 30 
Days prayer guide was produced in 1993 in English. 

25 years on. . . 30 Days of Prayer now works as a 
partnership with many different mission organ-
isations in over 30 countries, though YWAM still 
provides oversight for the 30 Days International 
team. MARN is the 30 Days Coordinator for NZ.

30 Days of Prayer involves Christians from all over 
the world praying in over 30 languages  - including 
some of the most widely spoken and some of the 
more obscure. 30 Days crosses denominational and 
theological divides, and unites Christians during 
the 30 days of Ramadan, focussing their prayers on 
blessing Muslim people. 

This year, 30 Days of Prayer is particularly praying 
for families. The aim is to help followers of Christ 
see some of the diversity in the Muslim world and 
learn about the needs of Muslim families across the 
globe, in order that they can pray with a heart of 
understanding that leads to greater awareness of 
God’s love for Muslims. 

In a world that is increasingly in conflict,  
prayer is an action that can bring peace,  

change communities and  
draw the kingdom of God closer to earth. 

Please join us!
To order 30 Days of Prayer for the Muslim World  

prayer guides for Adults or Children  
visit www.marn.org.nz

Also available:
NEW 30 Days Videoclip
30 Days Posters
30 Days in Brief
30 Days Powerpoint Slide
Books and DVD’s

30 Days
For  the Muslim World

27 May-25 June 2017
Praying with faith, Hope and love 

for the muslim world

2017 30 Days Prices
1-9 copies $8.00 each

10-29 copies $6.50 each
30+ copies $5.00 each

Order from www.marn.org.nz

Are you One of the Million?
Last year, an estimated one million Christians 
around the world used the 30 Days of Prayer for 
the Muslim World prayer guide to pray for Muslims 
during Ramadan! We’re proud to announce that 
2500 of those praying Christians were from NZ. In 
fact 30 Days 2016 Adult, Kids, Chinese Traditional 
and Chinese Simplified prayer guides - completely 
sold out!  First time ever! Well done New Zealand! 
And a huge thank you to Missions Interlink and 
the 15 other mission agencies who partnered with 
MARN to promote prayer for the Muslim world.

When 30 Days began in 1993, it was a small group 
of people who believed that God was challenging 
them to look at the Muslim world through the eyes 
of a loving Father and see them as He does. 

There has been lots of encouraging feedback 
from participants around the world, who share 
how praying through 30 Days has changed their 
understanding of Muslim people, and helped them 
have an attitude towards Muslims that is a better 
reflection of the heart of Christ. 

It can be challenging to hold a clear perspective on 
Muslims at a time when Islamic extremist groups 
dominate global news. With this in mind, the 30 
Days International team decided to focus the 2017 
edition on a part of life that we are all connected to 
in one way or another - family.  

This Ramadan our prayer focus will be on family 
life - the place where most people first learn about 
faith, where our values are formed and where we 
are influenced in more ways than we realise. We 
hope you will learn how different Muslim cultures 
express family traditions in different ways and 
discover what you have in common with Muslim 
families. We pray these discoveries will inform 
your prayers and help us to share the wonderful 
message from 1 John 3:1,

“See what great love the Father has lavished on 
us, that we should be called children of God!”

Please join us!

To order 30 Days of Prayer for the Muslim World  
for adults or children visit www.marn.org.nz

30 Days
For  the Muslim World

27 May-25 June 2017
Praying with faith, Hope and love 

for the muslim world

2017 30 Days Prices
1-9 copies $8.00 each

10-29 copies $6.50 each
30+ copies $5.00 each

Order from www.marn.org.nz

PRAY

http://marn.org.nz/30days/
http://marn.org.nz/30days/
http://marn.org.nz
http://marn.org.nz


PRAYERLINKS     

     Prayer Fuel for Missions

FEBC NZ
Please pray for our Easter appeal 
which will help our Mongolian 
stations do WELL; for Wisdom 
through biblical teaching, 
Evangelism and outreach, Lifestyle 
guidance and Leadership tools. 
Pray too for Wind FM Family 
Radio. Programming will include 
audio dramas of the Easter story 
by well-known Mongolians. Join 
with us for those that listen “who 
hear the word, retain it, and by 
persevering produce a crop.” (Luke 
8:15) 

INTERNATIONAL STUDENT 
MINISTRIES
Pray for new ISMNZ National 
Director, Allen Tie and wife, Swee 
Lee for good health, protection 
and wisdom as they move to New 
Zealand. Pray too for our worker 
“Prayer & Seeking God” retreat 
at month-end, where we will 
commission Allen into his new role.

INTERSERVE
We are grateful for a generation of 
amazing and deeply invested prayer 
warriors who have greatly impacted 
God’s global mission. However, 
as this prayer band is increasingly 
relocating heavenwards we need 
the next generation(s) to rise to this 
challenge – please ask the Lord to 
stir hearts and engage those willing 
to step up! Also pray with three lots 
of new partners who are challenged 
to crack the support barrier, and 
need extra funding before they 
can go. And finally, pray for all who 
were touched in recent meetings, 
to respond and plan to move as 
Father directs…

MISSIONS INTERLINK
Please pray for us as we experiment 
with a new way to encourage and 
up-skill missions management 
staff within our community: 
the MI Missions Management 
Conference. Pray that it will be a 
blessing to all who attend. Pray 
that all the expert contributors will 
remain available and share valuable 
information that will enhance the 
way we do mission from and within 
Aotearoa NZ.

MOTIVATE/MISSIONARY 
VENTURES
Please pray for the remote 
Mangyan tribal communities on 
Mindoro island in the Philippines 
that Missionary Ventures works 
with. Late in March cholera broke 
out, killing at least 6 people with 
many others seriously ill. Pray for 
Andrew Marriott who is heading to 
the Philippines to participate in an 
Easter youth discipleship camp.

NZCMS
There has been a number of 
transitions and changes in the 
NZCMS staff team, with new 
people joining and some stepping 
down to part time. Please pray 
that we’ll continue to function well 
together as we get used to the new 
arrangements and team rhythms.

OMF NZ
We are planning a Prayer Fuel Day 
on April 22nd, which will focus on 
the unfinished task. It will feature 
practitioners who are engaged in 
this - each with inspiring stories! 
Please pray for many faithful and 
new pray-ers to join us between 
1:30pm and 4:15pm at Eden 
Community Church, Auckland.

PIONEERS
Please continue to pray for a 
permanent leader to take over 
management responsibilities from 
interim Directors, Charles and Rosalie 
Chalmers. Pray that the vacancy will 
come to the attention of the right 
person for the role at this time. Pray for 
wisdom for the Board as they assess 
expressions of interest. 

WORLD OUTREACH
With a new international leader 
taking up the mantle, we are in a 
season of inevitable and necessary 
change, but some things will remain 
the same. Please pray for us as 
we continue, dependent on the 
Holy Spirit, and hold fast to our 
core of reaching the least-reached 
people groups with the gospel and 
serving, resourcing, caring for and 
empowering our field personnel to 
be the most effective and fruitful 
they can be in fulfilling the call of 
God upon their lives.

WYCLIFFE BIBLE 
TRANSLATORS
Praise God for a good month of 
meetings and travel for Robert 
Lovatt. The leaders’ meetings he 
participated in were both stimulating 
and fruitful. Please pray for the 
planning and preparations that will 
be undertaken for two upcoming 
ministry and educational tours we 
are promoting and conducting: “The 
Word for the World Worship” tour 
in June with Peter and Angie Seow 
from Malaysia; and the “Working 
Effectively in Cultural Diversity” Tour 
with Sheryl Silzer, in August. Both 
these tours will be in the North and 
South Islands, and are designed to 
bless and resource the Church.
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To find out more information visit our website www.csc.org.nz

WHAT IS A BUYING GROUP?

THE POWER BEHIND MANAAKICARD

WHO IS CSC BUYING GROUP?

Buying groups operate similar to a collective. Basically the group pools together its combined purchasing power to 
negotiate discounted pricing schedules with suppliers. Members still purchase directly from the supplier however they 
can access the price schedules set up by the group.
 

The ManaakiCard is Missions Interlink’s (MI’s) new member benefits card, made possible by the CSC Buying Group. 
With the ManaakiCard, MI members can access discounts available at the point of sale from any of the suppliers 
shown on the card. ManaakiCards are automatically distributed to MI members annually. Contact MI for membership 
information. If MI membership is not an option, businesses, organisations and corporates can join CSC Buying Group 
to access the discounts offered from all CSC’s suppliers and receive a CSC discount card.

CSC Buying Group is a Cambridge based Not for Profit organisation, launched in 2003. Our vision is to “create
richer communities”. 
• We reduce the everyday business costs for SMEs making them more sustainable. SMEs are the backbone of our 

economy so play a major part in the wealth, employment and overall wellbeing of our communities.
• We also provide financial support to help build a vibrant and sustainable community sector. 400,000 people use 

Christian Camps each year - schools, sports groups, community groups, ministries, etc. Helping to teach our kids to 
cook to break the fast food cycle. Activities like this help make our communities richer.

 

ManaakiCard
Be a blessing

Missions Interlink’s ManaakiCard is made possible by the bulk buying power of CSC Buying Group. 
This discount card can be used immediately. Point of sale companies offer ManaakiCard holders immediate discounts for purchases in store. Missions Interlink manages orders and supply for most on-account companies listed. Note: Suppliers reserve the right to determine the level of discount offered on all products. Some goods may not be eligible for a discount (e.g. items on sale).
Stay on mission! Get a free subscription to Missions Interlink’s BULLETIN  subscribe online here: http://eepurl.com/bIpnvf

PO Box 82 026 Highland Park Auckland 2143
09 320 4408  info@missions.org.nz

www.missions.org.nz

CC 35476 | GST 14 067 779
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Product Discount c/L

Diesel Truck Stops  10.5 

Diesel Service Stations  10.5

Petrol Truck Stops  10 

Petrol Service Stations 10

FnF Mobil Card
Discount off displayed Pump 
price

Product Discount c/L

Diesel Truck Stops  8 

Diesel Service Stations  4

Petrol Truck Stops  2 

Petrol Service Stations 4

Discount off displayed Pump 
price

FnF Caltex Card

Product Discount c/L

Diesel Truck Stops  3 

Diesel Service Stations  7

Petrol Truck Stops  7 

Petrol Service Stations 7

Discount off the National 
price.

FnF BP Card

Fees:
• $10 Account opening fee
• 50 cents per transaction fee on 

any non-fuel purchase
• All card & fuel transaction fees 

have been waived

Why choose 
a FnF Fuel 
Card?

Convenient:
• Choice of 3 fuel brands 
 (or have all 3)
• Over 900 sites throughout 
 New Zealand
• Unsurpassed customer service

Greater control:
• Electronic invoicing available
• Detailed itemised invoices for 

greater fleet management 
control

Offer powered by 
CSC Buying Group
www.csc.org.nz

NEW ZEALAND'S TOP FUEL CARD DISCOUNTER
Providing discount fuel to New Zealand businesses since 2003
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Diesel Truck Stops 10.5 

Diesel Service Stations 10.5

Petrol Truck Stops 10 

Petrol Service Stations 10

Offer powered by 
CSC Buying Group
www.csc.org.nz

FnF Mobil Card
Discount off the Pump and 
National price.
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Diesel Truck Stops 8 

Diesel Service Stations 4

Petrol Truck Stops 2 

Petrol Service Stations 4

Discount off the Pump price.

FnF Caltex Card

Product Discount c/L

Diesel Truck Stops  3 

Diesel Service Stations 7

Petrol Truck Stops  7 

Petrol Service Stations 7

Discount off the National 
price.

FnF BP Card

Fees:
• $10 Account opening fee
• 50 cents per transaction fee on

any non-fuel purchase
• All card & fuel transaction fees

have been waived

Why choose 
a FnF Fuel 
Card?

Convenient:
• Choice of 3 fuel brands

(or have all 3)
• Over 900 sites throughout

New Zealand
• Unsurpassed customer service

Greater control:
• Electronic invoicing available
• Detailed itemised invoices for

greater fleet management
control

For an application form, please
email office@csc.org.nz or
phone 07 823 7979

NEW ZEALAND'S TOP FUEL CARD DISCOUNTER
Providing discount fuel to New Zealand businesses since 2003

Product Discount c/L

Diesel Truck Stops 10.5 

Diesel Service Stations 10.5

Petrol Truck Stops 10 

Petrol Service Stations 10

Offer powered by 
CSC Buying Group
www.csc.org.nz

FnF Mobil Card
Discount off displayed Pump and 
National price

Product Discount c/L

Diesel Truck Stops 8 

Diesel Service Stations 4

Petrol Truck Stops 2 

Petrol Service Stations 4

Discount off displayed Pump 
price

FnF Caltex Card

Product Discount c/L

Diesel Truck Stops  3 

Diesel Service Stations 7

Petrol Truck Stops  7 

Petrol Service Stations 7
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FnF BP Card

Fees:
• $10 Account opening fee
• 50 cents per transaction fee on

any non-fuel purchase
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New Zealand
• Unsurpassed customer service

Greater control:
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• Detailed itemised invoices for

greater fleet management
control
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Discount off the National 
price.
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Fees:
• $10 Account opening fee
• 50 cents per transaction fee on

any non-fuel purchase
• All card & fuel transaction fees

have been waived

Why choose 
a FnF Fuel 
Card?

Convenient:
• Choice of 3 fuel brands

(or have all 3)
• Over 900 sites throughout

New Zealand
• Unsurpassed customer service

Greater control:
• Electronic invoicing available
• Detailed itemised invoices for

greater fleet management
control

ManaakiCard
Be a blessing

Missions Interlink’s ManaakiCard is made possible by 
the bulk buying power of CSC Buying Group. 

This discount card can be used immediately. Point of sale companies offer 
ManaakiCard holders immediate discounts for purchases in store. Missions Interlink 

manages orders and supply for most on-account companies listed. 

Note: Suppliers reserve the right to determine the level of discount offered on all 
products. Some goods may not be eligible for a discount (e.g. items on sale).

Stay on mission! Get a free subscription to Missions Interlink’s BULLETIN  
subscribe online here: http://eepurl.com/bIpnvf

PO Box 82 026 Highland Park Auckland 2143
09 320 4408  info@missions.org.nz

www.missions.org.nz CC 35476 | GST 14 067 779

Manaaki Card_print.indd   1 30/06/16   11:18 AM

Missions Interlink recommends the Mobil Card 
if you have access to Mobil Service Stations. 
Note: the fuel cards require payment by direct 
debit authority. 

manaaki member benefits

For an application form, please 
email: office@csc.org.nz or 
phone 07 823 7979.

IMPORTANT: Be sure to state that you are part of the Missions Interlink group.

http://missions.org.nz
mailto:office%40csc.org.nz?subject=Application%20for%20FnF%20Fuel%20Card%20%28with%20Missions%20Interlink%29
http://www.paintplus.co.nz
mailto:info%40missions.org.nz?subject=Paint%20Plus%20Order%20Enquiry


SPOTLIGHTS

INTERSERVE DAY 2017

Come enjoy fellowship with us and meet our 
Guest Speakers Richie & Miyung Brown share 
experiences serving the people of Central Asia, 
equipping in discipleship and missions, using the 
TEE program.

Grace International Church
77-79 Line Road, Glen Innes, AUCKLAND 
Saturday, May 13 2017
Get the earlybird rate! Register online now with 
Eventbrite, or for further information: 
call 0800 446 464. 

MMM ENGAGE INFO DAY

Mobile Mission Maintenance invites you to join 
them at their centre in Pirongia to find out more 
about what MMM does, how they serve and 
how you might be able to participate. All meals 
provided.

Mobile Mission Maintenance Centre
1 Kane Street, PIRONGIA  
Saturday, May 13 2017
For further information contact the MMM office: 
call 07 871 9161 or email:  
mmmnz@mmm.org.nz. 

FREE WEBINAR: CHARITIES STATEMENT 
OF SERVICE PERFORMANCE REPORTING

The Statement of Service Performance is a non-
financial statement required under the new 
financial reporting standards and it’s important 
that you know how to use it well. This webinar 
will explain: how to make it work for your charity; 
what outputs and outcomes are; and how you 
can use the Statement of Service Performance to 
celebrate your charity’s successes.

Online Lunchtime Webinar 
Thursday April 13, 2017
From 12pm 

Register online here. All additional information 
will be sent to you in advance of the webinar.

2017 TAUPO EASTERFEST

Taupo’s vibrant national family festival. This 
event unites churches in celebration of Easter 
and creatively expresses the gospel to the 
community.  In 2016 Capernwray and YWAM 
students supported us and were a huge blessing! 
If your mission group is keen to serve - let us 
know! For more info: volunteer@easterfest.nz.

TAUPO Township 
April 12 - 16, 2017

Visit Easterfest online here:  
http://www.easterfest.nz

CONTAGIOUS DISCIPLESHIP TRAINING

Can the gospel still move rapidly today? What 
does the bible show us about disciple-making 
movements? Come and be trained to make 
disciples that multiply with guest presenter 
David Watson (City Team Intl, San Jose, USA)

YWAM Te Ao Marama
12 Lenore Road, Favona, Auckland 
May 2—3, 2017

For more info and to register, visit here.

MI MEMBERCARE CLUSTER CATCHUP

If you’re involved in missionary care you’re 
welcome to join like-minded people at the next 
cluster gathering. This time will be focused 
on promoting member care in the orientation 
process BEFORE THEY GO!

Venue to be confirmed, Central Auckland 
Thursday, April 27, 2017

For more info contact Rachel McKay:
rachel@mackay.net.nz or 021 251 9051

GO WELL PSYCHOLOGICAL ASSESSMENT 
NETWORK MEETING

It is valuable for mission organisations to 
get to know the people who help you with 
psychological assessments so that your can 
easily discuss issues and raise questions. 
What you might like to know is who are we? 
What do we do? Why do we do it? How does 
psychological assessment fit with the new health 
and safety laws in NZ? Come along (for free) and 
find out.

Carey Baptist College
473 Great South Rd, Penrose, AUCKLAND 
Saturday April 29, 2017
10am—12:30pm

To register interest contact Jenny Manson: 
phone: 09 534 5953 or 027 2242418. Email: 
pprofiles@maxnet.co.nz

https://www.eventbrite.com/e/interserve-day-nz-2017-tickets-31201551681
mailto:mmmnz%40mmm.org.nz?subject=Engage%20Info%20Day%20enquiry
http://ow.ly/7e3S30azXjH
mailto:volunteer%40easterfest.nz?subject=Serving%20at%20Easterfest
http://www.easterfest.nz
http://praxeis.org.au/events/contagious-discipleship-new-zealand-2017/
mailto:rachel%40mackay.net.nz?subject=Upcoming%20Member%20Care%20Cluster%20enquiry
mailto:pprofiles%40maxnet.co.nz?subject=About%20the%20Pyschological%20Assessment%20Network%20meeting


MINISTRY SUPERVISION AVAILABLE

Ministry supervision provides a withdrawal 
from the busyness and demands of the work 
situation, to seek reflection solace and growth.  
Through the supervision process I can help 
you to critically reflect, explore the future and 
respond creatively. For further information 
visit: breadandpomegranates.com or contact 
Christina by email at:  
Christina@breadandpomegranates.com

SPOTLIGHTS cont...

ENGAGE EVANGELISM CONFERENCE
Engage is a rallying point and collaboration 
opportunity for evangelism in New Zealand, 
reminding us all that we have a mission, inspiring 
fresh vision at all levels, and creating a platform 
for united efforts. It’s a place Christians can come 
to receive inspiration and equipping content that 
they can take back to their churches.

Manukau Baptist Church
9 Lambie Drive
MANUKAU 
Friday 22 - Saturday 23 September 2017

Early bird price of $90 (finishes 31st July). 
For more information and to register visit the 
ENGAGE website: alltogether.co.nz/engage    

CONCILIUM SECURITY TRAINING
Provided by a highly recommended Christian 
security group, CAST (Concilium Advanced 
Security Training) is a 2-day course that 
focuses on threat assessment, abatement, 
and mitigation. CAST provides primary safety 
and security skills for individuals and teams in 
the field, including team members, spouses, 
adolescents, and mature children. You can find 
out more about Concilium’s CAST from their 
website: http://www.conciliumonline.org/cast

SYDNEY			   MELBOURNE
October 21—22 		  October 24—24

For more info regarding the Australian CAST 
training contact Pam at Missions Interlink Aus:
National@missionsinterlink.org.au

Concilium could bring their training to New 
Zealand, but they would require at least 18 
confirmed participants. The cost of training is 
approx. US$800 per person per day (for two 
days). Contact jay@missions.org.nz if you are 
interested in exploring this further.

WOMEN ON THE FRONTLINES
John P. Bridge who runs the Faith Outreach 
Children’s Home in Odisha India is one of the 
Speakers at the Women on the Frontlines New 
Zealand conference being held at:

Claudelands Event Centre
Corner of Brooklyn Road and Heaphy Terrace 
Claudelands, HAMILTON 
25 - 26 May 2017

For more information and to register go to: 
womenonthefrontlines.nz or contact Anne 
King on 0800 432 484. 

JUSTICE ADVOCATE VISITING NZ
Satyanandan G. an advisor, caregiver and 
advocate working with India’s Mukti Network is 
available to meet and discuss justice issues.

May 3—29, 2017
Contact David Allis to arrange a meeting: 
david@betterworld.nz

ACCOMMODATION REQUIRED
Couple in early 60s are seeking a 1-2 bedroom 
rental / housesit from late May in the wider 
Auckland region (preferably within 1 hour’s drive 
of Onehunga). 

WIDER AUCKLAND 
Late May, 2017

If you have anything or know of anything, please 
contact bev@pinzteam.com 
or bob-ed@clear.net.nz. 

GLOBAL OUTREACH DAY

Prepare yourself to share the Gospel on Global 
Outreach Day (and afterwards) in a way that 
people will understand and receive it. You can 
learn how to let God touch the hearts of many 
people through you.
Free training resources – both short inputs and 
in-depth trainings – are available to prepare you, 
your church, or cell group to effectively reach 
people on Global Outreach Day!

WORLDWIDE 
May 27, 2017

Information and training material are available 
from: http://www.globaloutreachday.com

https://breadandpomegranates.com/%20
mailto:Christina%40breadandpomegranates.com?subject=Ministry%20Supervision%20Enquiry
https://alltogether.co.nz/engage/
http://www.conciliumonline.org/cast
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mailto:jay%40missions.org.nz?subject=Interest%20in%20Concilium%20training%20in%20NZ
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mailto:bev%40pinzteam.com%20?subject=Auckland%20Accommodation%20Availability
http://www.globaloutreachday.com


ABOUT US
Executive Officer 	 Jay Matenga
Administrator 	 Pauline Wood

Executive Team
Andrew Marriott (Chair), Rob Reynolds (Vice Chair),  
Jon Horne (Treasurer), Johannes Balzer (Secretary),  
& Rachel Murray.

MI Council
Asian Outreach, Bible Society NZ, Eastwest College, 
GC3, Interserve, LeaDev Langham, MotiVate 
(Missionary Ventures), NZBMS, OM, OMF, OMS, 
Pacific2Nations, Pioneers, SIM, WEC, Willow Creek 
NZ, World Vision, YWAM TAM, with individual 
members: Jon Horne, & Phil Richardson.

connect    converse    conduct
Connecting the missions community 

from and within Aotearoa NZ  
for God’s glory everywhere, always.

Our Purpose
We facilitate collaboration towards 
participation in mission from and within 
Aotearoa NZ. We nurture the missions 
community in Aotearoa NZ to connect, 
converse, and conduct mission with the aim 
of working together: on mission.

ADVERTISING
The MI BULLETIN is distributed by email every month to 
more than 1000 missions interested people.

HOW TO CONTACT US    
  PO Box 82 026
  Highland Park 2143
  Auckland, New Zealand
  +64 9 320 4408
  info@missions.org.nz
  http://missions.org.nz

MI SERVICES include (but are not limited to):

MI BULLETIN  MI Online Member Directory
MI ManaakiCard (discount cards)
MI Research and Resource
MI Clusters & Collaborations:
 Admin, Mobilisation, Member Care, Church  
 Mission, Mission Training and more.

Spotlight Notices 
  Text only (up to 50 words with one web link). 

MI members 		 FREE
Non members	 $40 per spotlight

BULLETIN Full Colour Spaces
  Artwork must be supplied (.jpg or .pdf, 300dpi)
  Deadline: Last Friday of the month before issue.

MI Members
    First Month 		  Successive Months 
    A4 Portrait:	 $125	 A4 Portrait: 	 $85
    A5 Landscape:	$  75	 A5 Landscape:	$50

    Non-members, double the member rate.

Commercial Rates & Sponsorship
Only charity rates are listed here. Commercial ad rates 
and sponsor benefits are set by negotiation. 

LIKE THE BULLETIN? DONATE HERE.
If you appreciate the work of Missions Interlink NZ you can make a tax 
deductible donation straight into our bank account using these details:

Bank/Branch: 	 BNZ Onehunga. 
Account No.:  	 02 0208 0063000 000
Reference 1:  	 Your Surname & Initials
Reference 2:  	 Donation

Please then email us with your name and 
postal address so we can be sure you receive 
a tax deductible receipt after March 31.

Email:   info@missions.org.nz

Disclaimer: The views expressed in the BULLETIN do not necessarily represent the views of all MI members or those they represent.
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